
B2B PR
As practiced by the William Mills Agency.

William Mills Agency practices 

Media-centric PR, 
		  which puts a premium on establishing 		
	 mutually respectful relationships with the 
media, through providing good stories, understanding 		
			   their needs and working with them 	
				    as if they are clients too.

Visit us at williammills.com

B2B PR helps companies with 
complex offerings to:

a balanced approach  
to pr includes:

awareness & credibility comes best 
through the “implied endorsement of 

respected authorities,” such as:

COMMUNICATIONS SHOULD BE 
PROFESSIONAL AND EASY TO UNDERSTAND
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BELIEF #4
social media’s value  

is primarily in:
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